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Part 1: Identify the Target (buyer persona) 
 
I chose Family Laurier as it is an interesting persona:  
 

 
 
Part 2: Identify keywords and keyword themes  
 
Sustainable homes, 
Eco-friendly houses, 
Affordable modular homes, 
Luxury shipping homes, 
Custom homes, 
Energy-efficient houses, 
Sustainable living solutions, 
Eco-friendly housing options in the USA. 
 



Themes: Family Entertainment, Education, Health and Nutrition, Budgeting and Finance, 
Travel. 
 
 
Part 3: Create a Mind Map  

 
 



Part 4: Create an empathy map:

 
Part 5: Produce a 30-day content calendar: 
 







 


