Edward Grosvenor-Newth
MRKT 180- Social Media Marketing-001

Part 1: Identify the Target (buyer persona)

I chose Family Laurier as it is an interesting persona:

@ ABOUTTHE FAMILY

Parents in their late 30s,
3 children: 6 and twin 8 years old,

FAM I lY Live in Fairfax, California
Employ an Au Pair,

Income $250,000 per year

l.AURIER Occupations: Pediatrcian (Mother

part-time), director of finance
(Father)

LIFESTYLE PERSONALITY
¢ Value quality family life and Family-oriented decision
education; R
* Priorize safety, space, and Long term benefits and sustainabili
community PRIURIT'ES ong term benefits and sustainability
* Enjoy outdoor activities and « Home that Meeting diverse needs of family members
travel accommodates family E—————
size and active lifestyle
DIGITAL LIFE + Separe liingspacefor  GOALS AND FRUSTRATIONS
« Use Instagram and Pintrest for the AuPair
lifestyle inspiration * Outdoor living space ¢ Current home feels outdated
* Online ressource for parenting gnd.lacks environmtfantalt:{lac:ues;
and education content % ICORIS 0N SPasOr GRiiaion
¢ Communication with detailed FAVGRITE BRAND and Au P.alr . .
information and visual Pinterst, youtube, instagram, ~ * Interestin a unique home in
inspiration Costco, AuPair Care. stand out in the community

Part 2: Identify keywords and keyword themes

Sustainable homes,

Eco-friendly houses,

Affordable modular homes,

Luxury shipping homes,

Custom homes,

Energy-efficient houses,

Sustainable living solutions,
Eco-friendly housing options in the USA.



Themes: Family Entertainment, Education, Health and Nutrition, Budgeting and Finance,

Travel.

Part 3: Create a Mind Map
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Part 4: Create an empathy map:

THINK & FEEL

They hope for a sustainable, spacious home that aligns with their lifestyle
Concerned about the environmental impact of their choice.
Worried about making a significant change but optimistic and exited
about the potentialbenefits of their new home.

HEAR SEE
Positive reviews from current and previous owners, especially
about commitment to quality and customer satisfaction

Encouragement from the eco-friendly community Social media and community testimonials and home tours from

long term benefits through finance and investing in a sustainable previous costumers show them the practicality and the beauty

home Discuss with friends and family about their new home, the of container home
environmental benefits, and cost savings.
Engage in online forums and social media groups about sustainable
living, advice and sharing experiences
Visit open container homes and participate in the construction
process, design option, and environmental impact

Innovative design features, sustainable technologies, and
versatile living spaces.

SAY & DO
PAIN GAIN
Current house that don't fit need of the family. cencerns about Satisfaction in customizing and owning a home that is eco-friendly and has
the initial investment and if it will aligns with their long-term values
financial planning. Relief in finding a housing solution that offers flexibility, durability, and efficiency

Joy in providing their children with a safe and inspiring environment quality

Part 5: Produce a 30-day content calendar:



WEEKLY GONTENT GALENDAR
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